SPECIAL ADVERTISING SECTION

Fars TR T, e e il T ! ul ARANTTE T 2!

9% ol wonen buslness ownets Ao concsenod sinon sciig, Yoo ol

Buyer's plans for the busineass comvaared 1o 579 0% voweth. Ceie b TTIPC UL

B5% of women surveyed don't aelieee beimng, oossomium v Sy

business success, wWhiile 327 helievwe W s DenveTueiah, Tevaes Som S oo,

December 2005

Women are more likely 1o own a majorioy shace of Do oo
Auvsiness Research, TieEcEron IS

eurs say Yney tedh confideny iy
for Yneir ‘tasimesses . Ceoney
ry s Defieve DeTng a woTn

AmEess teses i

gun Menoaeco, 20

30% o OWTEYS Dian Lo pass 'theny
business s P to do the same. Cenver o Hon O \/\/ N E R S

10.6 million firms are atleast 50% ownedloy a

48%, nearly half, of all privarely-neld fremns

Business Research, 2005

Between 1997 and 2004, fhe estimated grouwTn rake T DHe trartney i Hostms:- Sy
that of all firms (7% vs. 9%), exaployment expanded A tice W vae oAty
estimated revenues kept pace with all fems (E3ows B0 L Contediotiiuset sy
Women-owned businesses will spend an estrmaied Tl Tllhe el
on salaries and $54 bHillion for eMPIoYes DN NIRRT (LK LTORWN ¥
comprise the largest share of beneht expeaditnres RN st

Women's Business Research, 2005

Women-owned firms erploy 19\ milion peogy O\

Research, 2005

Privately-held 50% oy m:
(23% of women-owned f

S WS

ALATO o SR R

Annual expenditures by W ATDRA, SORRIOERS

telecommunications ($25 HINON). Hmnan tesew
estimated to be $107 Hlion. Ceneriortilumeiat

Between 1997 and 2004, v iRy

"-Lh 'Cﬂ HLHHL f’l"l!.l"\'l'n‘l"t-\ﬁ :“ A I"\L'\!I! HL"\ " \c)(\g\



SPECIAL ADVERTISING SECTION

WOMEN BUSINESS OWNERS

Robin Moyer &
Kelly Ayers

Gourmet Raw Food

Nutrition Consultants
RAWPHORIALIVE

WHAT INSPIRED YOU TO START YOUR
OWN BUSINESS?

RM: I've had migraines since I was about 2
years old and celiac disease. With not many
food options around, I had to create my own.

KA: My partner Robin.

WHAT IS THE BIGGEST OBSTACLE
YOU HAVE FACED IN STARTING YOUR
BUSINESS?

RM: Obtaining the organic and raw products
and equipment at affordable costs so we can
produce quality, affordable products.

KA: Definitely time management.

WHAT ACCOMPLISHMENT ARE YOU
THE MOST PROUD OEFE?

RM: Getting to where we are right now! The
recognition our company and products have
gained in such short time.

KA: Introducing a new way of eating

healthy to my family and friends.

How DID YOU COME UP WITH THE
NAME OF YOUR BUSINESS?

“RAWphoriaLIVE” - all the ingredients
we use are in their natural “RAW” state of
being, all our products are made with our
own loving hands to create a “phoria” (as
in “euphoria”), and all of our products are
“LIVE” living snacks.

Phor;a

e robin@rawphorialive.com
RAWphoriaLIVE.com




